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 There isn't anything wrong with a little competition.  Satellite radio is being not
a threat to traditional radio, and should not be limited nor disbanded.  It's not 
like XM is taking advertising dollars away from traditional radio.  We pay not to 
hear them when we listen to music.  That is 68 of 100 stations (not including 
weather & traffic).  I still listen to certain program on traditional stations that 
are not on XM and hear the same commercials from the same companies such as 
cortislim, allstate insurance, onstar, and much more.  The only difference is the 
frequency.  This means being that traditional radio stations are not commercial free
they play many more commercial.  If traditional radio is complaining that they are 
losing advertising dollars to a new industry like XM then they need to also whine 
about the advertising dollars they are losing to TV, or satellite TV, Cable.  It 
seems that TV, Satellite TV, and cable can get along why can't traditional radio.  
There is only one reason; for many years all listeners listened to what they wanted 
and was forced to listen to all those commercial.  They really didn't care what we 
the listener really wanted. Now XM was established giving us unsatisfied traditional
radio listener?s options and variety. COMMERCIAL FREE MUSIC, GREAT PROGRAMS, BETTER 
NEWS AND SPORTS SHOWS.  In September of 2001, XM Officially Launches the First U.S. 
Digital Satellite Radio Service. By November 2001 XM goes Nationwide. Though XM has 
been around and in development since 1992, XM service, as we know it today has been 
available since 2001.  XM has made major advancements and milestones. Last year XM 
hit over 1 million subscribers (me included). In the first quarter XM has increased 
it's members over 320,000. The sad thing is that this gives an actual number of how 
many unsatisfied listeners that were out there.  And though there are still millions
out there still listening to them. They just can't help that we are out there.  We 
have a right for freedom of choice.  Over a million of us made ours. XM is not 
trying to corner a market or an industry. Unlike traditional radio. 
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